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THE MARRIOT HOTEL GROUP COLLECTION AND EARNING STRUCTURE 

Brand Brand Description Logo Earning Structure Conversion Structure Contact Information 

JW Marriott® At Marriott's most elegant and luxurious 

brand, little touches add up to 

exceptional experiences. JW Marriott 

luxury hotels and resorts provide 

business and leisure travelers with 

simple elegance, an inviting 

atmosphere, and a deluxe level of 

comfort and personal service on their 
terms. 

 

2 miles per US$ spent on 
all qualifying charges 

Rewards             Points 
1,500 Miles = 10,000pts 
3,500 Miles = 20,000pts 
7,000 Miles = 30,000pts 

17,500 Miles = 70,000pts 
35,000 Miles = 140,000pts 

 

See Table on Page 5 

Autograph 
Collection® 
Hotels 

The Autograph Collection is an evolving 
ensemble of strikingly independent 

hotels. Each destination has been 

selected for its bold originality, rich 

character and uncommon details. From 

near to far, iconic to historic, the result 

is an array of properties that is nothing 

less than unique, nothing short of 

collectively exceptional. 

 

2 miles per US$ spent on 
all qualifying charges 

Renaissance 
Hotels® 

Travel should be inspiring. At 

Renaissance Hotels worldwide, you'll 

find inspiration at every location. 
Choose from one of our historic icons, 

chic boutiques or luxurious resorts. 

Each offers its own personality, local 

flavor, distinctive style and charm. All 

will stimulate your appetite for 

discovery. 

 

2 miles per US$ spent on 
all qualifying charges 

Marriott 
Hotels® 

Our Flagship brand of quality-tier, full-

service hotels & resorts provides 

consistent, dependable, and genuinely 

caring experiences to guests on their 

terms. Features include fully equipped 
fitness centers, gift shops, swimming 

pools, Concierge levels, business 

centers, and meeting facilities.  

2 miles per US$ spent on 
all qualifying charges 

Marriott 
Vacation Club® 

Marriott Vacation Club owners enjoy 

access to resorts, destinations, and 

vacation experiences for the entire 

family. Options include spacious 

vacation villas, adventure and specialty 

travel, more than 3,000 welcoming 

Marriott hotels, and more than 2,500 
affiliated resorts in 75 countries 

worldwide. 

 

2 miles per US$ spent on 
all qualifying charges 
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Brand Brand Description Logo Earning Structure Conversion Structure Contact Information 

The Ritz-
Carlton® 

WE ARE NOT AUTHORIZED TO USE THE LOGO OR BRAND 
DESCRIPTION FOR TRC. 

2 miles per US$ spent on 
room rate only. 

 
Rewards             Points 

1,500 Miles = 10,000pts 
3,500 Miles = 20,000pts 
7,000 Miles = 30,000pts 

17,500 Miles = 70,000pts 
35,000 Miles = 140,000pts 

 

See Table on Page 5 

EDITIONSM This is the latest edition of luxury 

boutique hotels and the perfect 

combination of energetic atmosphere, 

attitude and style. Each property is 

distinctive and designed by award-

winning hotelier Ian Schrager. Each 

EDITION hotel is located in one of the 
world's most attractive destinations. 

 

2 miles per US$ spent on 
room rate only. 

Gaylord 
Hotels® 

Gaylord Hotels, a world-renowned 

leader in resort experiences, has 

recently joined the Marriott portfolio of 

brands to offer guests breathtaking 

vacation and convention options. From 

the scenic banks of the Potomac in 

Washington, D.C. to the lively heart of 

Music City in Nashville, Gaylord Hotels 

celebrate the heritage of their 

destinations. Fueled by the brand’s 

hallmark "Everything in one place" 

concept, each Gaylord Hotels resort 

blends magnificent settings, luxurious 

rooms and world-class entertainment to 

delight every guest with a truly 

enchanting getaway. 

 

2 miles per US$ spent on 
room rate only. 

Courtyard by 
Marriott® 

Courtyard gives you a place where your 

travel needs meet staying your way, 
with the quality you love in convenient 

locations throughout the world. We 

offer spacious rooms, plush bedding 

and high-tech amenities, plus a 

redesigned lobby, and breakfast, 

dinner, and cocktails at the Bistro in 

select locations. 

 

 
 

 

 

 
 

 

1 mile per US$ spent on 
room rate only. 
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AC Hotels by 
MarriottSM 

An upper moderate tier lifestyle hotel 

brand, targeting the design conscious, 

younger traveler looking for a 

cosmopolitan hotel stay in a great city 

location. With stylish, urban hotels, the 

brand appeals to both business and 

leisure travelers who seek to 
experience the culture of the city.  

1 mile per US$ spent on 
room rate only. 

 
Rewards             Points 

1,500 Miles = 10,000pts 
3,500 Miles = 20,000pts 
7,000 Miles = 30,000pts 

17,500 Miles = 70,000pts 
35,000 Miles = 140,000pts 

 
 
 

   See Table on Page 5 

Fairfield Inn & 
Suites by 
Marriott® 

Provides everything you need to work 
productively, maximize down time, eat 

well and sleep soundly, and keep your 

stay going smoothly, all at an 

exceptional value. You can once again 

believe in the value of a comfortable, 

affordable and reliable business hotel. 

Welcome to a productive stay. 

 

1 mile per US$ spent on 
room rate only. 

SpringHill 
Suites by 
Marriott® 

Discover an all-suite hotel infused with 
stylish spaces and inspiring design. 

Work the way you want with modern 

amenities and refreshingly designed 

spaces at nearly 300 locations. Style 

and space. Beautifully priced. 

 

1 mile per US$ spent on 
room rate only. 

Residence Inn 
by Marriott® 

Designed to provide extended stay 

travelers with everything they need to 

thrive on long stays, Residence Inn 

offers spacious suites with room to eat, 

work, and dream. Plus guests will enjoy 

complimentary hot breakfast, Wi-Fi, 

evening socials and grocery delivery 

service. 

 

 
 

1 mile per US$ spent on 
room rate only. 

TownePlace 
Suites by 
Marriott® 

TownePlace Suites are built for the 

extended stay traveler who appreciates 

value in a relaxed and productive 
environment. Guests have come to 

know us by our modern spacious suites 

with full kitchens, free Wi-Fi, free 

breakfast and friendly staff who deliver 

a warm “hello” when you walk through 

the door. 

 

 

 
 

 

 

 
 

 

1 mile per US$ spent on 
room rate only. 
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Moxy Hotels®  MOXY HOTELS have all the style and 

soul you'll find at a boutique hotel, but 

way more affordable. It is a new way of 

traveling in which 'smaller' is 

concentration, not reduction. The price 

does not define our offering; it's a 

pleasant surprise. 
MOXY splurges on modern residential 

design, high speed Wi-Fi and a fun  

living room (ADA "the now") where 

things are always happening. MOXY is 

fun and youthful in spirit, fashion 

forward in design and ahead of the 

curve in technology. 

 

1 mile per US$ spent on 
room rate only. 

 
 
 
 

Rewards             Points 
1,500 Miles = 10,000pts 
3,500 Miles = 20,000pts 
7,000 Miles = 30,000pts 

17,500 Miles = 70,000pts 
35,000 Miles = 140,000pts 

 

 
 
 
 
 

See Table on Page 5 

Protea Hotels® Protea Hotels comprises a full and 

diverse range of outstanding hotels and 

resorts offering superior appointments, 

personalized service and individuality of 
character. 

 

1 mile per US$ spent on 
room rate only. 

Delta Hotels® One of North America's leading four-
star brands, Delta Hotels and Resorts 

offers precisely what you need in places 

you want to go, from gateway cities to 

spectacular resort destinations. 

Whether you're traveling for business or 

play, comfortably familiar rooms, free 

Wi-Fi and convenient dining are always 

included. 

 

 
 

2 miles per US$ spent on 
all qualifying charges 
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  Customer Service Issues Missing Mileage 

Web Site Address:  Marriott Rewards Customer Service 

http://www.marriott.com/rewards/customer-support.mi 

Missing mileage would be due to a missing hotel stay or 

missing mileage award posting.  The same information 

provided to the left would be used. 

Email Address: marriottrewards@marriott.com   Same as to the left. 

Mailing Address: United States/Canada 
Marriott Guest Services 
310 Bearcat Drive 
Salt Lake City, UT 84115-2544 USA 

Same as to the left. 

Phone Number: United States/Canada 

1 801 468 4000 (8:15am - 9:00pm, Monday-Friday, US EST) 

1 800 450 4442 (toll-free, 24 hours/7 days per week) Please note: This is an automated line. 

  

Same as to the left. 

Fax Number: United States/Canada: 1 801 468 4033 Same as to the left. 

 

Link to Marriott Rewards Registration Page: 
https://www.marriott.com/rewards/createAccount/createAccountPage1.mi?segmentId=elite.nonrewards  

http://www.marriott.com/rewards/customer-support.mi
mailto:marriottrewards@marriott.com
https://www.marriott.com/rewards/createAccount/createAccountPage1.mi?segmentId=elite.nonrewards

